
Social Media & Ethics 
Navigating the Social Media Minefield 
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To view the AICP code of ethics scan with your smart phone  

or go to http://www.planning.org/ethics/ethicscode.htm 

http://www.planning.org/ethics/ethicscode.htm


Introduction  

ƴSpeakers: Sallie Burchett & Jill Hoffman 

ƴRules for the day: Text (512) 473-2527 to win 
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Outline 

ƴA.  Social Media Technological Advances 

ƴB.  Friend: Source for Information Sharing & Public 
 Input 

ƴC.  Foe: Ethical and Legal Violations 

ƴD.  Scenarios 
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ADVICE ON CONDUCT  
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Please note that this session has been created to provide general 

education regarding the AICP Code of Ethics.   

 

Though examples, sample problems, and question and answer sessions 

are an important part of illustrating application of the codeôs provisions, 

all certified planners should be aware that ñOnly the Ethics Officer, Paul 

Farmer, is authorized to give formal advice on the propriety of a 

plannerôs proposed conduct.ò (AICP Code of Ethics, Section C3).   

 

If you have a specific question regarding a situation arising in your 

practice, you are encouraged to seek the opinion of the Ethics Officer. 



Special Thanks to 

Jerry Weitz, FAICP 
 

 

 
 

October 2013 © Bojorquez Law Firm, PC (2013) 5 



Ethics, not just for AICPs 

APA recommends that all elected and appointed public 

officials adopt the American Planning Associationôs 

Ethical Principles in Planning 
 

Å Serve the public interest. 

 

Å Strive to achieve high standards of integrity and proficiency. 

 

Å Continuously pursue improvement in their planning competence. 

  

 Go to https://www.planning.org/ethics/ethicalprinciples.htm for the APAôs 
Ethical Principles in Planning 
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https://www.planning.org/ethics/ethicalprinciples.htm
https://www.planning.org/ethics/ethicalprinciples.htm


Ethics = Rules of Conduct 
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ƴñCool people make the rules. They donôt break the 
rules.ò ï Leslie Knope 

 

 
 



AICP Code of Ethics 

ƴPrinciples to Which We Aspire -  Our Responsibility 
to the Public, Clients & Employers, & Our Profession 
& Colleagues 

ƴRules of Conduct 

ƴCode Procedures 

ƴCode Convictions 
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Principles 

ƴOur Overall Responsibility to the Public  
Our primary obligation is to serve the public interest and we, therefore, owe our allegiance to 
a conscientiously attained concept of the public interest that is formulated through continuous 
and open debate. We shall achieve high standards of professional integrity, proficiency, and 
knowledge. 

 

ƴOur Responsibility to Our Clients and Employers  
We owe diligent, creative, and competent performance of the work we do in pursuit of our 
client or employerôs interest. Such performance, however, shall always be consistent with our 
faithful service to the public interest. 

 

ƴOur Responsibility to Our Profession and Colleagues  
We shall contribute to the development of, and respect for, our profession by improving 
knowledge and techniques, making work relevant to solutions of community problems, and 
increasing public understanding of planning activities. 

 

 

 

 
October 2013 © Bojorquez Law Firm, PC (2013) 9 



Rules of Conduct 
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Quick reference courtesy of Jerry Weitz 



What is Social Media? 
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ƴSocial media is an internet tool that enables shared 
community experiences to learn, play, work, organize 
and socialize. (TECH. IN TRANSLATION) 

 

 
 



Social Media - Friend? 
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ƴTimely and Cost Effective Communication 

ƴIncreased Public Participation 

ƴOne-Stop Shopping (for Public Records and 
Information) 

ƴTransparency 

ƴEncourages Advocacy 
 

 
 



Increased Participation 
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Over half of the United States has a social media profile 

including 143 million Americans are on Facebook 

The Social Habit, Edison Research October 2013 



Cost Effective Outreach 
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72% of online adults use social networking sites 

Pew Research Social-networking-use May 2013 



Public Participation 
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Not just for cities, social media sites 

are also an information 

dissemination tool for developers 

and neighborhoods. 



Social Media - Foe? 

ƴOpen Meetings Act 

ƴPublic Information Act/Records Retention 

ƴState Conflict of Interest Laws 

ƴFirst Amendment Issues 

ƴAvoiding Discrimination 

ƴSuggestions/Utilizing Policies 
 

 
 

 

 

       Scott Braddock, City of Pawnee City Attorney 
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Law: Open Meetings 

 
What is a meeting? 
Å Deliberation 

Å Public Business/Public Policy 

Å Quorum 

 

 

 

 

What is not a meeting? 
Å A gathering that does not meet 3 elements above 

Å Specific Online Forums (SB 1368) 
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