Social Media & Ethics

Navigating the Social Media Minefield
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To view the AICP code of ethics scan with your smart phone

or go to http://www.planning.org/ethics/ethicscode.htm BOJORQUEZ
. . LAWFIRM, rc
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http://www.planning.org/ethics/ethicscode.htm

Introduction

V' Speakers: Sallie Burché&it Jill Hoffman
V' Rules for the day: Text (512) 4-2527 to win
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Outline

Yy A. Social Media Technological Advances

y' B. Friend: Source for Information Sharing & Public
nput

Yy C. Foe: Ethical and Legal Violations

Yy D. Scenarios
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ADVICE ON CONDUCT

Please note that this session has been created to provide general
education regarding the AICP Code of Ethics.

Though examples, sample problems, and question and answer sessions
are an I mportant part of i1l lustra
all certified planners should be

Farmer, is authorized to give formal advice on the propriety of a

pl anner6s proposed conduct. o (AI C

If you have a specific question regarding a situation arising in your
practice, you are encouraged to seek the opinion of the Ethics Officer.
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Special Thanks to

JerryWeitz, FAICP

~_Ethical

<= Planning-
_Practitioner
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Ethics, not just for AICPs

APA recommendshat all elected and appointed public
of ficials adopt the Amer
Ethical Principlesin Planning

A Serve theublic interest.
A Striveto achievehigh standards of integrity andproficiency.

A Continuouslypursue improvement in their planning competence.

Goto https:/inww.planning.org/ethics/ethicalprinciples.hfmo r t he
Ethical Principles in Planning
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Ethics = Rules of Conduct

peopl e make t he

ynCool
r ul eleslieoKnope
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AICP Code of Ethics

V' Principles to Which We Aspire Our Responsibility
to the Public, Clients & Employers, & Our Professic
& Colleagues

Y Rules of Conduct
y' Code Procedures
y' Code Convictions
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Principles

y" Our Overall Responsibility to thBublic

Our primary obligation is to serve the public interest and we, therafare ourallegiance to
a conscientiously attained concept of the puiblierest thats formulated through continuous
and open debate. We shall achiéigh standardsf professional integrity, proficiency, and
knowledge

y' Our Responsibility to Ouflients andEmployers

We owe diligent, creative, and competent performance of the work wemasuitof our
client or employer 6s i n tsaallawayde casistet wiih eur
faithful service to the public interest

y" Our Responsibility to OuProfessionandColleagues

We shall contribute to the development of, and respect forpmfession bymproving
knowledge and techniques, making work relevant to solubbnemmunityproblems, and
increasing public understanding of planning activities.
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Rules of Conduct

Rule of Conduct
1. Inaccurate info. — untruthfulness

2. Illegal or unethical conduct

3. Change of public position on an issue
4. Outside employment (moonlighting)
5. Acceptance of gifts or advantage

6. Personal or financial gain

7. Breach of confidentiality

8. Private communication (public)

9. Private communication (other)

10. Misrepresent others’ qualifications
11. Solicitation via false claims, duress
12. Misstatement of one’s qualifications
13. Influence via improper means

Quick reference courtesy of Jerry Weitz

October 2013

Rule of Conduct

14. Official power used for advantage
15. Work beyond prof. competence
16. Promptness of work required

17. Misuse of others’ work

18. Pressure: unsubstantiated findings
19. Conceal interest / fail to disclose
20. Unlawful discrimination: people
21. Cooperation in AICP investigation
22, Retaliation for misconduct charge
23. Threat to file charge (advantage)
24. No frivolous ethics charge

25. Deliberate, wrongful act

26. Notification of “serious crime”

© Bojorquez Law FirmPC (2013)
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What Is Socilal Media?

y" Social media is an internet tablatenableshared
communityexperiences ttearn, playwork, organize
andsocialize (TECH. IN TRANSLATION)

L
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Social Media- Friend?

y" Timely and Cost Effective Communication

Y Increased Public Participation

y" One Stop Shopping (for Public Records and
Information)

y' Transparency
Yy Encourages Advocacy
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Increased Participation

Over half of the United States has a social media profile
iIncluding 143 million Americans are on Facebook

56
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The Social Habit, Edison Research October 2013
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Cost Effective Outreach

72% of online adults use social networking sites
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Pew Research Social-networking-use May 2013
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Public Participation

What People are Saying About Wikiplanning

“The WikiPlanning tool was very effective in our community
outreach efforts for the Quality of Life Initiative project. This
tool offered a way for Citizens to participate without having to
take time out of their busy schedules to attend a public
meeting. Nearly 800 participants logged onto the site,
indicating people will participate in local issues if it is made
convenient and easy. The information we gained from the
Wikiplanning tool, will serve us well in our efforts to better the
City”
Karl Fritschen, AICP, RLA, Community
Developm: ector, City of Owasso,
Oklahoma
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Wikiplanning is a wonderful and effective tool for community
outreach. The site is inviting, as well as user-friendly.

Not just for cities, social media sites
are also an information

Randi Gates, Carolina Thread Trail Community Coordinator

Wikiplanning is putting community planning within reach of all
types of citizens and stakeholders. It overcomes obstacles to
dissemination tool for developers

participation, such as geographic location or the demands of

personal and professional lives. Our reliance on public
and neighborhoods.

meetings for meaningful input can now be significantly less.

Meg Nealon, RLA, AICP, Principal LandDesign
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Social Media- Foe?

Yy Open Meetings Act
y' Public Information Act/Records Retention
Yy State Conflict of Interest Laws
Y First Amendment Issues
y" Avoiding Discrimination
Yy Suggestions/Utilizing Policies

Scott Braddock, City of Pawnee City Attorney
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Law: Open Meetings

What is a meeting?

A Deliberation

A Public Business/Public Policy
A Quorum

What is not a meeting?

A A gathering that does not meet 3 elements above
A Specific Online Forums (SB 1368)
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